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SUPPORT
GOOD BUSINESS FORTNIGHT

Good Business Fortnight will take place from 3rd to 14th February 2025 and will bring together
everyone who is passionate about responsible business practices.

The fortnight-long awareness event will celebrate the outstanding efforts of businesses across the UK in
championing responsible practices and making a positive impact on society and the environment.

Not only will it celebrate those acting responsibly, the awareness campaign also acts as a platform to encourage
other businesses to adopt similar practices. It will also make the public aware of what an ethical business looks
like, and the importance of acting responsibly.

The campaign will foster a broader movement towards ethical business practices, contributing to a fairer and
more sustainable world.
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GET INVOLED WITH
GOOD BUSINESS FORTNIGHT

This pack is designed to guide you through each step of the fortnight, ensuring your organisation can
effectively participate, contribute and benefit from the awareness fortnight. Whether you are a small
start-up or a large corporation, there is a place for every business to showcase its commitment to good
practices.

This pack includes:
e Creative assets for all platforms
e Suggestions for daily themes with specific details and suggestions on how you and your employees can get
involved each day
e Examples on how organisations got involved in 2024
e Details on our Good Business Fortnight component Partners and Champions
e Information on how you can host an event within Good Business Fortnight
e Details on our Good Business Fortnight competition
e Useful links and contact information
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RESOURCES AND ASSETS:
SOCIAL MEDIA

Example social posts ,
Good Business Charter

We have a range of example social media posts to help guide
you through the fortnight.

Creative assets
We have a range of creative assets you can use to support

your social posts throughout the fortnight. X @GBCharterUK
Hashtag

Don’t forget to use the hashtag #GoodBusinessMatters during GBCharterUK
the fortnight so we can share your inspiring posts!

Tag us!
Don’t forget to tag us in your social posts so we can reshare
your posts throughout the fortnight.

You can also download all creative assets directly from the Good
Good Business Fortnight webpage.
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https://www.dropbox.com/scl/fi/0e4raxi6qravp1xz5vu04/Good-Business-Fortnight-social-media-toolkit-1.pdf?rlkey=epum4izbqk6nzd94gy8sv5toi&st=4exvzt32&dl=0
https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://goodbusinesscharter.com/good-business-fortnight-2025/
https://goodbusinesscharter.com/good-business-fortnight-2025/

RESOURCES AND ASSETS

Website

Utilise our website banners to help you promote your Good Business Fortnight campaign!

Posters
Print out our range of posters and stick them in your shop window to further promote your accreditation
and responsible business practices!

Slide deck
Use our example slide deck to promote your Good Business Fortnight activities. This can be used during
events and on screens throughout your office(s).

Newsletters
Utilise our newsletter banners to help communicate your Good Business Fortnight support to
employees, customers and your supply chain.

Email sighatures
Use our email signature graphic to communicate your Good Business Fortnight support to employees,
customers and your supply chain. Share this with your colleagues, encouraging them to use it to!

Good Business Fortnight webpage.
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https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://goodbusinesscharter.com/good-business-fortnight-2025/
https://goodbusinesscharter.com/good-business-fortnight-2025/

GOOD BUSINESS FORTNIGHT
DAILY THEMES

Week one

Employee
Representation
Thursday

Monday 3rd February Tuesday 4th February Wednesday 5th February Thursday 6th February Friday 7th February

Week two

Ethical
Sourcing
Wednesday

Monday 10th February Tuesday 11th February Wednesday 12th February Thursday 13th February Friday 14th February
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RESPONSIBLE BUSINESS MONDAY
@londaysrd Februa@

By championing responsible business practices, you can set a powerful example that can inspire other organisations to follow suit, benefiting
both people and the planet. An overwhelming 97% of people believe it’s important for businesses to act responsibly, and consumers are
increasingly demanding consistent and transparent information to verify these practices.

Organisations

Celebrate your impact: Highlight how your organisation is leading the way in responsible business practices. Share your successes through
case studies, social media posts or employee testimonials to inspire others to take similar steps.

Create a video: Showcase why embedding responsible business practices is essential to your organisation. A short, engaging video can make a
powerful statement.

Host an event: Bring together local businesses to discuss the importance of responsible behaviour and share how it has positively impacted
your organisation.

Publish a report: Share your commitment to responsible business by publishing a Responsible Business Report or ESG Report, highlighting
your achievements and future goals.

Engage your stakeholders: Send an email to your customers, clients and suppliers about how you're supporting Good Business Fortnight and
invite them to join in.

Internal Communications: Share your participation in Good Business Fortnight with your employees through your intranet or internal
newsletter, explaining why it’s important to your company and how they can get involved.

Employees

Get involved on social media: Share how your organisation is championing responsible business practices. Use the hashtag
#GoodBusinessMatters to join the conversation and highlight why this matters to you as an employee.

Leverage your networks: Use your personal and professional networks to advocate for responsible business practices and express your pride
in working for a GBC-accredited organisation.
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RESPONSIBLE BUSINESS MONDAY

( Examples

Case studies Internal communications

Videos

Watch the video on the next slide to learn
more:

Charlie Nettle
Group Managing Director

Watch on DN ealebe

Responsible business reports Social media posts
* 66
Prastura Invsics Finance an Linkedin: Being a ‘good business' isn't that hard, or rocket
"_l““‘“'“""""“"‘“"" . ) science - as well as strengthening your success and
m“fﬂm;{wm:ﬁﬁm::m :.-ws:c-‘ . ¥ resilience, it also means you shouldn't have to cross the
fiming endl. N road to try and avoid anycne in person!
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WEEK

5th to 11th February 2024
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https://downloads.ctfassets.net/l7z7tzydh3um/6ogd9KZJc9AEOpkdST5L8E/7231e2e2aa3fc836e0e943d18845181c/ResponsibleBusinessReport_2024-V3_WEB.pdf
https://wencc.co.uk/2024/02/06/northamptonshire-membership-organisation-backs-good-business-week-to-support-business-growth/?fbclid=IwAR32x33jclk_GKQXhJuHgKuABuzFggzqIQ-Ag1cZbUsCF4owUmEh51FEVOo

Tuesday 4th February

A diverse, equal, and inclusive culture is essential for a business to thrive because it places people at the heart of its operations. When
individuals feel valued and included, they are more likely to excel in their work. Diverse teams drive better business outcomes, leading to
enhanced customer orientation, innovation, productivity, profitability, morale, and staff retention. Achieving this requires concrete actions
to improve diversity, with data playing a crucial role in measuring progress.

Organisations
Organise workshops and training sessions for your employees focused on key EDI (Equality, Diversity, and
Inclusion) topics such as unconscious bias, cultural competency and inclusive leadership.

Write a thought leadership piece, blog or case study highlighting the importance of EDI and how your organisation is
making strides in this area.

Employees
Attend workshops or training sessions on EDI topics, or explore resources from initiatives like Change the Race
Ratio to deepen your understanding of these issues.
Get involved in your organisation's EDI groups and contribute to creating a more inclusive workplace.
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https://changetheraceratio.com/latest/
https://www.cipd.org/uk/knowledge/factsheets/diversity-factsheet/
https://www.iod.com/resources/inclusion-and-diversity/?paged=1/

WELLNESS WEDNESDAY

@ednesday 5th Februa@

Employees' physical and mental health are paramount. Neglecting these aspects can lead to adverse effects not just within the business but
also across society. Cultivating a culture that demands long working hours is counterproductive, leading to issues like absenteeism and
presenteeism, which can harm productivity and team morale.

No one should fear becoming unwell due to their job or feel compelled to work when they're not well. Responsible organisations foster
environments where supportive line management encourages open and honest discussions without the fear of punitive repercussions.

Organisations

e Showcase success stories: Share case studies and post on social media highlighting how your organisation has successfully implemented
employee wellbeing initiatives.

e Educate and engage: Host workshops or training sessions for clients, suppliers, or local businesses emphasising the importance of
employee wellbeing.

e Promote Wellness Wednesday: Use this day as an opportunity to remind colleagues about available wellness activities, schemes, and
support.

e Community involvement: Organise a team volunteering day to contribute positively to your community.

Employees
e |nitiate wellbeing activities: Organise initiatives like lunchtime wellbeing walks or yoga sessions for colleagues to participate in.
e Share healthy habits: Arrange a healthy lunch and discuss with your colleagues how you manage and prioritise your own wellbeing.
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WELLNESS WEDNESDAY

C Examples

Case studies
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Wellbeing activities (wellbeing walks)

Social posts
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https://www.linkedin.com/posts/perrett-laver_employeewellbeing-wellnesswednesday-goodbusinessmatters-activity-7161013162295652353-SwrC?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/perrett-laver_employeewellbeing-wellnesswednesday-goodbusinessmatters-activity-7161013162295652353-SwrC?utm_source=share&utm_medium=member_desktop
https://goodbusinesscharter.com/championing-wellbeing/
https://goodbusinesscharter.com/case-study-how-prioritising-employee-wellbeing-can-enhance-productivity-and-business-success/
https://x.com/avivaplc/status/1755188775657808146
https://www.linkedin.com/posts/boo-coaching_goodbusinessmatters-activity-7160964966211080193-eSka?utm_source=share&utm_medium=member_desktop

Thursday 6th February

Empowering all employees to have a voice ensures the best ideas are heard and protects vulnerable workers. With ongoing workplace issues
like sexual harassment, it's crucial that employees can speak up, feel confident they’ll be heard, and trust that action will be taken. When this

fails, organisational trust quickly erodes.
Worker representatives, including trade unions, are vital in this process. Employee forums, regular satisfaction surveys, and clear escalation

paths to senior management are essential for maintaining a healthy workplace culture.

Organisations
J If your organisation doesn’t already have Employee Councils or Committees, create

them. If these structures are in place, review and enhance their effectiveness. Ensure they are inclusive and provide a real platform for
employees to voice their concerns and ideas.

J Organise sessions where leadership actively listens to employee concerns, suggestions, and feedback,
demonstrating a commitment to taking action where needed.
J Invite trade unions or employee representative groups to host a "lunch and learn" session to discuss

the importance of having a voice at work.

Employees
. Volunteer for projects or committees that focus on improving workplace culture and community engagement. Your
involvement can drive meaningful change.
J Introduce colleagues to the benefits of joining a union or employee representative group. Share your experiences

of communicating your views or participating in organisational change on social media, inspiring others to do the same.
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Examples

Case study: How to ensure all employees have a voice
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https://goodbusinesscharter.com/case-study-how-to-ensure-all-employees-have-a-voice/

Friday 7th February

Fair hours, contracts and pay are essential for providing workers with the financial stability needed to budget effectively and secure
essentials like housing and childcare. Insecure jobs with fluctuating incomes and last-minute shift cancellations cause significant financial
and personal stress. Implementing fair shift scheduling and reliable cancellation policies allows workers to plan their lives with confidence.
Paying the Real Living Wage, which is calculated to meet the actual cost of living, reduces wage inequality and ensures employees can
afford basic necessities. Fair pay and stable contracts also lead to higher employee retention, lower recruitment costs and a more
motivated, loyal workforce.

Organisations

J Post a quote card on social media or write a case study about how paying the Real Living Wage and providing fair
hours has benefited your business and improved employee wellbeing.
o Write an article or issue a press release on the importance of fair pay and contracts. Encourage other local

businesses to seek GBC accreditation and make these commitments.

Employees
o Post a short video on social media using the hashtag #GoodBusinessMatters, sharing how being paid the Real

Living Wage and having fair hours has positively impacted your life.
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FAIR PAY AND HOURS FRIDAY

C Examples

Case studies

.G| e e e e

Coeser staschy- Ermpsowering change through, fair pory

e e e a1 O o e .
— -y i

The benefits of ethical business: why Silver Birch
Care signed up te the Good Business Chorter

Dt s

boo

e

“s

Senbors

5z

Good
Business
Charter

sssm BooCoaching & Consulting

&Boo HQ
It's @GECharterUK Good Business Week and the theme for today I3 fair
pay. We are champions of the @Li LK and believe it is unfair to
pay arything less than what is required to cover the basic costs of living.

#GoodBusinesshMatters

A WAGE THAT ‘ FOR YOUR EMPLOYEES
MEETS THE.COST OF| 19 | EAD FULFILLING

LIVING. - | LIVES
i

|
booll| Tiamsm

Social posts

2| Avivn pic @
we're delighted to be celebrating # GoodB:
organisations accredited by the SGECH

feek alongshde other

Today ks Falr Pay Monday. We're proud 1o be a lving wage employer &
also 10f the first companies to be awarded the iving hours and lving
pension accreditations.

GOOD
BUSINESS
WEEK

5 L T Fabeuary 2034

Fair Pay
Monday

. Feecvater Limited Follgw ==

Fair Pay
Monday

#GoodBusinessMatters


https://goodbusinesscharter.com/case-study-empowering-change-through-fair-pay/
https://livingwage.org.uk/news/benefits-ethical-business-why-silver-birch-care-signed-good-business-charter
https://x.com/avivaplc/status/1754515181432930497
https://x.com/Boo_HQ/status/1754443534038409688
https://www.linkedin.com/posts/feedwater_fair-pay-monday-activity-7160239024618524673-dYEP?utm_source=share&utm_medium=member_desktop

ENVIRONMENTAL RESPONSIBILITY MONDAY

@onday 10th FebruarD

Environmental responsibility is essential for businesses aiming to reduce their impact on the planet and help mitigate the climate crisis
driven by excessive CO2 emissions. As consumers increasingly demand sustainable practices, companies are urged to adopt policies that
improve resource management and waste disposal. Committing to environmental responsibility not only enhances a company's reputation
but also supports the urgent goal of achieving net zero emissions for a sustainable future.

Organisations

e Educate and engage: Host workshops and training sessions on environmental topics like waste reduction, sustainable transportation and
carbon footprint reduction to equip your employees with the knowledge they need to make a difference.

e Empower green teams: Encourage Sustainability Groups and Green Teams to share updates on their initiatives or organise activities that
promote environmental awareness and action.

e Getinvolved locally: Organise a team environmental activity, such as volunteering at a nature reserve, planting trees or conducting a
litter pick. Involve other local businesses and share your efforts during Good Business Fortnight to inspire wider community
participation.

e Internal communications: Use your employee intranet to highlight the importance of environmental responsibility and key initiatives. Get
employees excited about supporting your activities and working towards Net Zero.

e Share success stories: Create case studies or send out a press release on why environmental responsibility matters to your organisation
and how your GBC accreditation plays a role in your commitment.
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ENVIRONMENTAL RESPONSIBILITY MONDAY

( Examples PR

Videos ——

Case studies

[TV U A [ TR FWIETE—— NI
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https://goodbusinesscharter.com/case-study-how-accredited-organisations-pave-the-way-towards-environmental-responsibility/
https://goodbusinesscharter.com/how-every-corner-of-your-organisation-plays-a-crucial-role-in-achieving-net-zero/
https://goodbusinesscharter.com/av-dawson-celebrates-good-business-week/
https://www.nof.co.uk/news/2024/february/av-dawson-port-prioritises-the-environment-as-part-of-good-business-week/
https://www.linkedin.com/posts/axminstertools_environment-environmental-environmentalimpact-activity-7160995548857028608-ILZH?utm_source=share&utm_medium=member_desktop

Tuesday 11th February

Ensuring timely payments to suppliers is vital for preventing small businesses from facing financial instability, with 400,000 businesses at risk
of closure each year due to late payments. Prompt payments are a sign of respect and fairness, strengthening business relationships and
maintaining a healthy supply chain. This practice isn't just an operational necessity—it embodies corporate social responsibility, enhancing a

company's reputation while supporting the sustainability of small suppliers.

Organisations

o Post on social media about how promptly paying your suppliers has benefited your business and strengthened
relationships. Use the hashtag #GoodBusinessMatters to join the conversation.

o Use Timely Tuesday to highlight the importance of paying suppliers, especially small businesses, within 30 days.
Emphasise why responsible businesses should prioritise this often-overlooked area.

o Gather testimonials from your accounts team on why prompt payments matter, their pride in adhering to
the Prompt Payment Code and how they’ve supported small suppliers.

o Reach out to your suppliers to reaffirm their importance to your business and your commitment to

timely payments as part of your GBC accreditation. Encourage them to consider GBC accreditation as well, promoting a culture of
responsibility.
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TIMELY TUESDAY

Examples

Case studies
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https://goodbusinesscharter.com/pay-on-time/
https://www.smallbusinesscommissioner.gov.uk/ppc/about-us/
https://www.fsb.org.uk/resource-report/time-is-money.html#:~:text=The%20definition%20of%20prompt%20payment,small%20businesses%20experienced%20late%20payments.

Wednesday 12th February

Millions worldwide endure inadequate and often shocking working conditions, including child labour and modern slavery. By tolerating
unethical practices within supply chains, businesses inadvertently contribute to these issues—even in the UK. Ethical sourcing ensures that
suppliers uphold fair labour standards, protecting vulnerable workers and improving global working conditions. This commitment not only
reflects corporate social responsibility but also enhances a company’s reputation and supports a sustainable, ethical global supply chain.

Organisations
o Host an event with your suppliers, potential suppliers, and local organisations to highlight the importance of ethical

sourcing for the community and the planet. Encourage your UK suppliers to pursue GBC accreditation, offering your support throughout
the process.

J Organise an employee lunch or a "lunch and learn" session to celebrate your commitment to ethical sourcing.
Consider sharing locally produced foods or setting up an ethically sourced tasting table to make the event more engaging.
J Encourage your procurement team to use Environmental Responsibility Monday to share your ethical

sourcing commitments with colleagues. This can foster pride in your initiatives and provide opportunities for employees to get involved

through workshops, training, or other activities.
o Use social media, employee testimonials, and your intranet to communicate the importance of ethical sourcing and any

key initiatives. Highlight case studies—through written pieces, podcasts, or videos—showcasing why this matters to your organisation and
how your GBC accreditation plays a role. Share examples of the suppliers you work with, and promote these stories across social media
and within your supply chain.
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https://www.linkedin.com/posts/feedwater_goodbusinessmatters-ethicalsourcing-supportinglocalbusiness-activity-7161728005738844160-FD0S?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/feedwater_goodbusinessmatters-ethicalsourcing-supportinglocalbusiness-activity-7161728005738844160-FD0S?utm_source=share&utm_medium=member_desktop
https://goodbusinesscharter.com/case-study-how-our-accredited-organisations-are-championing-ethical-sourcing/

Thursday 13th February

Great customer service is the cornerstone of any successful business, fostering trust and satisfaction among customers. Treating customers
fairly and addressing complaints promptly is a sign of respect and a key element of ethical business practice. In today’s competitive landscape,
outstanding customer service offers a significant edge, shaping public perception through social media and review platforms. A strong
commitment to customer satisfaction not only enhances your company’s reputation but also builds customer loyalty, driving long-term
success. By consistently monitoring and responding to customer feedback, businesses can refine their services and solidify their market

position.

Organisations
J Create a short video or written case study highlighting your dedication to customer needs and share it on

social media with the hashtag #GoodBusinessMatters.

J If you have a shop or office, display a Good Business Fortnight (GBF) poster or transform your space into a
GBF-themed display for the duration of the fortnight.

J Host workshops or training sessions for clients, suppliers, or local businesses to share how you prioritise
customer care. Seek feedback, ensure accessibility and help others improve their customer service as part of celebrating GBC’s Customer

Thursday.
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CUSTOMER THURSDAY

Thursday 13th February

Case studies
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https://goodbusinesscharter.com/case-study-how-accredited-organisations-lead-by-example-with-excellent-customer-commitment/
https://goodbusinesscharter.com/showcasing-excellence-how-gbc-accredited-organisations-demonstrate-their-commitment-to-their-customers/

Friday 14th February

Meeting tax obligations is crucial for ethical business operations and sustainable growth. Fair tax practices build trust and reinforce integrity,
while transparent management of taxes upholds essential ethical standards.

In a competitive market, fair tax compliance enhances corporate reputation and trust. Just as excellent customer service drives loyalty,
committing to fair tax practices strengthens credibility and stability. Consistently following fair tax guidelines supports public services and
infrastructure, affirming a business’s role as a responsible corporate citizen.

Organisations

J Share your thoughts on the importance of fair tax compliance on social media using the hashtag
#GoodBusinessMatters. Use our stats guide to highlight key points.

o As Good Business Fortnight concludes, write a blog post summarising your participation and why these values are
important to your company.

J Evaluate how and where you communicate your commitment to fair tax practices. Could this be made
more prominent? Get inspired by how these three GBC-accredited organisations showcase their tax commitments (LINK to FTM and case
study).

J Amplify your commitment to fair tax practices by accrediting with the Fair Tax Mark, adding your voice to this
important issue.
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To round off the Good Business Charter's #GoodBusinessWeek, we collabora

W

with Ed Blum of Tin Pan to bring the Firm's values and culture to life

W wilson wright

Celebrating Good Business Week

5 to 11 February 2024
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https://fairtaxmark.net/
https://x.com/thebeechesuk/status/1756055552348524923
https://www.linkedin.com/posts/adam-cramer-77525010_goodbusinessweek-equality-diversity-activity-7161673135124123648-6WDV?utm_source=share&utm_medium=member_desktop

GOOD BUSINESS FORTNIGHT COMPONENT
CHAMPIONS AND PARTNERS

This year we’re excited to introduce our component Champions and Partners. These are organisations that showcase
exceptional commitment to our principles. By working with them, we hope to inspire others by demonstrating the
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HOST YOUR OWN EVENT

Encourage your suppliers, employees and the general public to get involved in Good Business Fortnight by
hosting your own event!

Whether it’s a webinar, panel discussion, roundtable or interactive workshop, you can encourage organisations to behave
responsibly and encourage the public to shop responsibly. View our events document to find out more about hosting an

event, how you can utilise our brand and get inspired by past events.
If you are planning to host an event, fill out this form and let us know what you are planning so we can help promote it via

our website and social media.
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https://goodbusinesscharter.com/wp-content/uploads/2024/08/Host-an-event-with-the-Good-Business-Charter-3.pdf
https://forms.office.com/Pages/ResponsePage.aspx?id=rYMe5OkMy0WsE-XNg486Lv-iSTi4H4pJjI0VPerFzBBURDVOM1pXQ085MjNOMjAwRVcyMjlPUVBKRC4u

GOOD BUSINESS FORTNIGHT
COMPETITION

Join the Celebration: Win £500 in Richer Sounds vouchers for your creative Good
Business Fortnight ideas!

Show us how you are celebrating Good Business Fortnight from 3rd to 14th February
2025 for a chance to win £500 worth of Richer Sounds Vouchers.

To enter, simply share your creative celebrations by tagging us on social media and
emailing your entries to communications@goodbusinesscharter.com.

Join the celebration and make your mark!

Need inspiration? Check out how last year’s winners made an impact
AV Dawson stood out not just for their efficient operations but also for their unwavering commitment to good business
practices. This commitment was celebrated during our inaugural Good Business Week, where they emerged as the

undeniable champion, winning our Good Business Week competition!
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https://goodbusinesscharter.com/av-dawson-celebrates-good-business-week/
https://goodbusinesscharter.com/av-dawson-celebrates-good-business-week/

USEFUL LINKS

» GBC website

B> GBC apply page

» GBC 10 components page

>

» Link to all available Good Business Fortnight creative assets

Good Business Fortnight webpage (where you can also download creative
assets)

» Link to Good Business Fortnight social media pack

For any further information or support, please contact:
% communications@goodbusinesscharter.com
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http://goodbusinesscharter.com/
http://goodbusinesscharter.com/join-the-good-business-charter
http://goodbusinesscharter.com/our-10-components
http://goodbusinesscharter.com/good-business-fortnight-2025
https://www.dropbox.com/scl/fo/2bvuqamxsg3pd1e6g3q5j/AOcYJkE4DU-YfoO6ZZwD-vw?rlkey=xghw5t9g9zza862me002m246q&st=wgk4u5e0&dl=0
https://goodbusinesscharter.com/wp-content/uploads/2024/09/Good-Business-Fortnight-social-media-toolkit-2.pdf

